Yea, Attaché! Why we’ve gone from orange to grey!

Perhaps Dan Burton, manager, Grande Prai-
rie, should be known from now on as "“the Attache
Kid" At a recent Secretaries Day promotion in
Grande Prairie, Burton got all dolled up in an
Attaché-coloured tux in order to impress every-
one that they should be booking their bosses on
CP Air's exclusive business service

The Attaché colour scheme is an important
marketing tactic, and all of the new B-737-300s
coming on stream are scheduled to be in Attaché
livery. The change however, has some employ-
ees now experiencing colour pangs for orange.
Explained Kevin Power, senior director, market-
ing, Transcon and Western Canada Services:
“The aircraft are being painted this way
specifically to reinforce to the consumer that CP
Air has made a major commitment in the area of
business travel and that the only reason for this
change of appearance is a marketing one.”
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You’re seeilng cp Air's four Expo-painted aircraft all together at Vancouver airport, right?
Wrong! You're seeing four separate airplane photos that were merged by an electronic retouching
process utilizing a computer. CP Air needed such a photo to dramatically portray what the airline has
done to promote Expo. However, it was simply not possible to pull the four aircraft out of their cycles to
put them in one place for the photographer. So high technology was called to the rescue. It's expected
that Expo will utilize the photo extensively in its worldwide promotion.

CP Air wins rights beyond Tel Aviv

Under the terms of a new Canada-
Israel bilateral air agreement CPAir
has been granted the right to fly
beyond Tel Aviv when it resumes
service to Israel.

CP Air suspended service to Tel
Aviv in 1976. Should service be
resumed in the future, the airline will
be permitted to pick up passengers
at any three points in Europe en
route to Tel Aviv, as well as fly
beyond the Israeli city.

Hot Line

The company's Hot Line is
ready to receive employee
calls 24 hours a day. All
suggestions to help improve
operations, and thus profitabil-
ity, are welcome.

The number to call is:

(800) 663-0372

Vancouver employees are
reminded that they must dial
the long-distance prefix 112
before dialing the 800 number.
Thus, if you're calling from the
Ops Centre, you must dial

9-112-800-663-0372

New rights were also granted to
El Al, which expects to start service
to Toronto for the first time later this
year, El Al also plans to increase its
operations at Mirabel by combining
flights with service to as many as

five points of its choice in the U.S.

El Al will also be able to carry
passengers originating from points
in Canada and the U.S. between
Montreal and one airport in the
northwestern U.S.

Expo 86 proves
to be a big hit
with employees

More than 1,500 employees have
purchased season tickets to Van-
couver's Expo 86 on the company's

Payroll Deduction Plan, Otto
Wegner, manager, payroll. has
announced.

In addition, hundreds of three-
day passes at reduced rates have
been ordered. The result will be a
contribution by the CP Air family of
employees of more than $250,000
to Expo's revenues.

Payroll deductions for the season

passes will be made over 18 pay
21 payday this month and ending
with the fourth payday of 1986. For
biweekly-paid employees there will
be 17 deductions of $5 and one
deduction of $4 for each adult sea-
son pass. Deductions for children
and seniors will be half of the adult
amounts.

Deductions for  monthly-paid
employees will be double the
biweekly amounts.

Reduced rate tickets for the pre-
exposition Expo Centre presenta-
tion are also selling well at the Com-
pany Store, located in the lobby of
the Vancouver Ops Centre east
entrance. Peter Madden, who oper-
ates the store, said more than 2,000
Expo Centre tickets were sold in the
first month of their availability. The
store is selling the tickets on a vol-
unteer basis as a service to employ-
ees.

Although the deadline for pur-
chase of season passes by payroll
deduction has passed, employees
may still order them for cash until
Oct. 1. Three-day tickets at reduced
rates are also available until Oct. 1
Application forms are available from
payroll administrators.

EXPOSURE

By
Peter Chettle

Expo supplement
coming shortly

Be sure to pick up your copy of
CP Air's special Expo newsletter
being distributed shortly via the Cp
Air News mailing list. Prepared for
CP Air by Creative Artforms Inc. of
Vancouver, the Expo newsletter will
be circulated in customer and busi-
ness circles around the world to
promote awareness of CP Air's
involvement in Expo. CP Air
employees are the first to receive it.
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Following are some frequently-
asked questions about tickets and
Expo.

Q — When will Expo Centre be
open on a daily basis?

A — Effective June 28, 1985.

Q — Will the Display Centre re-
open?

A — Yes, it re-opened June 1 and
its hours are 1000-1700.

Q — Does the three-day pass
have to be used on consecutive
days?

A — No, the pass is punched on
each day of entry.

(See EXPO, Page 2)

New-look EPA pursuing new markets

Eastern Provincial Airways added a prestigious spoke lo its
growing Halifax hub June 1 when it inaugurated non-stop ser-

vice to Ottawa.

Service is twice daily weekdays, and once on Saturdays and

Sundays.

The new spoke links Ottawa with six other major Maritimes

markets through the Halifax hub.

Describing the new service at a National Transportation Day
program in Saint John, EPA president Sheldon Stoilen said
that the Halifax hub would provide Maritimes travellers with a
far more convenient routing to Ottawa and he noted that Halifax
already has the highest percentage of connecting airport pas-
senger traffic than any of the eight major cities of Canada.

“The new service is aboard a completely refurbished B-737,"
he said. “The aircraft has been literally rebuilt, with a fresh
decor and the latest in seating comfort, more than double the
overhead storage space, and a revitalized EPA look on the

exterior.”

Stoilen added that EPA is now looking south for expansion,

and hopes to add routes to New York, Boston, and Tampa.
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Eastern Provincial’s bold new image
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Oh, yes! They just
love our Attaché!

CP Air's return to Halifax — in  ner. So did most of the other pas-
grand style with an extensive sengers. | noticed a lot of dictating
Attache schedule — was well- machines, calculators and ruled

received in the Nova Scotia capital.

The Halifax Mail-Star greeted CP
Air's Attacheé debut with an editorial
that said "Attache class is a wel-
come alternative in the world of
travel by air. It is pleasing that Hali-
fax is to have access to the advan-
tages involved. That is something
that does not always happen when
the airlines start introducing innova-
tions

Across the country, Attache con-
tinued to win new premium rate cus-
tomers for CP Air.

Feedback from pleased passen-
gers arrives daily

“You have brought back to busi-
ness air transportation the service
which gives enjoyment to air travel
said a Mississauga, Ont. traveller
“You have won back a customer
which previously used another air-
line"

A Montreal consultant wrote: I do
more than 100,000 miles flying
mostly on Air Canada but the ser-
vice you gave me was exceptional
and your crew was something else

pads in use. It was great. Delightful
crew with a great sense of timing

“Having duck as an alternative to
beef was an inspired genius. It was
excellent.

"On time arrival and departure
was so exact that we were thinking
of starting a pool.”

The results being obtained
appear lo be fulfilling quickly the
wishes of Dick Huisman, senior
vice president, marketing, who said
in @ memo to employees as the
summer schedule was launched
"Expansion of this unique product
on a large scale provides us with a
great opportunity to improve our
market share in the high-yield busi-
ness travel segment. It also sol-
idifies and enhances our emerging
image as the business travel carrier
across Canada

“Our ability to deliver this unigue
product with consistent guality on a
sustained basis will be a test of our
enthusiasm and determination.”

The luxury of space was worth the

extra money. Vancouver “ v
From Vancouver, a stock broker Interline

said: “The purpose of this letter is Club ‘r

simply to advise that the trip was
one of the most enjoyable flights |
have taken across this country. As
someone who travels across Can-
ada roughly every two weeks it is a
treat for me to be able to write and
say thank you for such outstanding
service.

utive said. "l certainly appreciated

Open to all airline employees
Membership $10 annually
{Pionairs $5)

For membership information, call:
Bob Zeiler 274-1704
Red Stone 277-3680

Name
= “It was a joy to have the legroom
. v T 3 T - Occupation
Rl Y P and quiet," a Toronto printing exec-
,i- | Address .
T RA

Attachéin Halifax . . . EPA customer sales agents Gloria Safolio and Anne Flynn at the exclusive Attache
check-in counter

the cabin staff giving us about a half
hour to clean up the day's work
before starting to prepare us for din-

Or mail with your annual dues to
Box 23610, Vancouver AMF, B.C. V7B 1W2
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Interliner’s 1985

B!
FREE!

Tour & Cruise Planning Guide

TOURS from $289!"

Land Only and Air Inclusive, 5 to 30 days

Africa North & South America
Europe Japan
Middle East/Holy Lands World (London, Moscow & Beijing)

CRUISES from $169!"

Caribbean Cruises
From Miami, Ft. Lauderdale, San Juan & Barbados, 7 to 17 days

Bermuda Bahamas Cruises
From New York & Boston, 4 to 7 days From Miami, 3 to 4 nights

Trans-Panama Canal Cruises
From Florida & California, 14 to 16 days

Mexico Cruises
From Los Angeles & Acapulco, 3 to 7 days

Alaska Cruises
From Vancouver & California, 7 to 14 days

Hawaii Cruises
From Honolulu, 7 days

Mississippi River Cruises

Transatlantic Crossings World Cruise

Interline Representatives, Ltd. (IRL)is the leading travel agency exclusively
forairline employees, their families, parents and retirees. Now in our 15th year,
IRL is dedicated to bringing interliners the highest quality cruises and tours at
discounts of up to 67% on retail rates. We have published our Interliner's 1985
Tour & Cruise Planning Guide - 2nd edition. This publication is an indispens-
able guide to the exciting world of interline travel.To obtain your free copy
(while supplies last), complete the form below and mail to IRL For the cost of
mailing just one envelope, you can save a bundle! Let Interline Represen-

tatives, Ltd. show you how!

Eligibility:
All airline employees, their spouses, dependent children, parents, & retirees
are eligible for all of IRL's offerings with some restrictions on interline air

fares.

SEND FOR YOUR INTERLINER’S 1985
TOUR & CRUISE PLANNING GUIDE —

2nd EDITION TODAY!

Detach & Mail To:

Interline Representatives, Ltd.

25 West 39th Street, New York, NY 10018
Tel. 212-840-6727

() Please rush me your new 1985 Guide, 2nd edition..
() lreceived a copy of your previous 1985 Guide,
() 1 am a subscriber to AIRFAIR®.

On the QE2, Royal Viking Line & Vistafjord
European, Mediterranean, Greek Isles, North Cape, Holy Land,

QE2, segments available

Name (please print)

Russia Cruises Address
From various ports and duration City State -
Airline Position

China, Orient, South Pacific, Tahiti & Transpacific Cruises
Various durations and ports

*If you subscribe to AIRFAIR, your copy will be in the June/July issue of AIRFAIR
*Rates are per person double in LSS
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